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TRACEN Petaluma MWR 

MISSION  

US COAST GUARD TRAINING CENTER PETALUMA MWR PROGRAM PROVIDES 

A DIVERSE AND COMPREHENSIVE SELECTION OF ACTIVITIES, SERVICES AND 

SAFE, WELL-EQUIPPED FACILITIES FOR THE SUPPORT, ENHANCEMENT AND EN-

JOYMENT OF ITS FAMILY OF USERS AND GUESTS. 

VISION 

MWR AT TRACEN PETALUMA STRIVES FOR WORLD CLASS EXCELLENCE AS 

LEADERS, PROVIDING EXCEPTIONAL CHILDCARE SERVICES, CUSTOMER SERVICE 

AND RECREATION OPPORTUNITIES. 

TRACEN PETALUMA’S MWR SHALL BE RECOGNIZED FOR OUR WELCOMING 

AND GENEROUS HOSPITALITY, COMPETITIVE ADVANTAGES AND DEDICATION 

TO CUSTOMER SATISFACTION. 

THE HIGH REGARD WE HOLD FOR OUR EMPLOYEES INSPIRE OUR ENTHUSIAS-

TIC CUSTOMER FOCUS, PROVIDING CONTINUAL OPPORTUNITY FOR QUALITY 

RECREATION AND A BLEND OF COMMUNITY FELLOWSHIP. 

“Serving Those Who Protect the Homeland” 
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Located just west of Petaluma, Training Center (TRACEN) Petaluma is the Coast Guard’s largest West Coast Train-

ing Center. Our graduates are the latest chefs, medics, storekeepers, yeoman, information systems technicians, 

electronics technicians, and operations specialists. We are also home to the Coast Guard Leadership Develop-

ment Center’s Chief Petty Officer Academy and the largest Morale, Well-Being and Recreation (MWR) program 

by volume in the Coast Guard. TRACEN Petaluma trains more than 4,000 sailors per year who then serve within 

the Coast Guard’s global network.  

Our MWR program is comprised of 16 unique services on base, all with the singular goal of Serving Those Who 

Protect The Homeland. We serve those that protect us by providing rich experiences for those who live, work and 

train on base. We are a tax-exempt organization that puts all proceeds back into our programs to support the 

families who give so much. By sponsoring our programs, YOU help us serve our diverse and growing community.  

The military population includes some of the most loyal consumers in the world. They appreciate all that is done 

to support them, on and off base where they live, work, train and play. In the active duty Coast Guard there is no 

unemployment. Our members receive 30 days of paid vacation per year and a high percentage are under the age 

of 30, the time in our lives when many buying patterns and brand loyalties are established. Most importantly to 

you, our business partners benefit from the military’s steadfast desire to give their loyalty to those who support 

them.  

We serve all those who live, serve and train at TRACEN Petaluma but also those who have served before us.    

Retirees and Veterans with military ID’s have base access and thus, are free to attend and participate in any of 

our events and programs. This means our reach is far beyond the 4,000 who train and 1,500 active duty, depend-

ents and civilian employees who live and work on base. Our retiree and Veteran community is enormous and 

provides us virtually unlimited potential. Our visitors come from every inch of the United States as well as from 

other countries and are looking for a beautiful place to stay, dine or have fun.  

 

2019 Sponsorship Opportunities 

 

Our sponsorship program is an avenue for your company’s product or service with the ability to reach thousands 

of potential customers through digital and traditional advertising as well as face-to-face outreach. Our customers 

are comprised of active duty, reserve, civilian employees, auxiliary members, retirees, family members and    

others sponsored onto base or otherwise authorized by the base commander. One huge benefit of advertising 

with us or sponsoring one of our events is that the majority of our population is not static. Most of our staff, resi-

dents and students are active duty military which means they will be here for weeks, months, or even years, but 

they will leave. If you can forge a strong relationship with them they will take your message with them. After 

these personnel leave to their next duty station a new group of staff, residents and students enter to take their 

place. You will never be dissatisfied with the always rotating faces here at TRACEN Petaluma, we truly are an ad-

vertising and marketing dream come true. It is also important to note that we stand as committed to helping you 

reach your goals as we do in service to our community. 

The following sponsorship opportunities are not all-inclusive. We are open to helping you reach our patrons 

through nearly any means you desire. If you have a unique idea please let us know so we can see how best to 

help you reach your goal. We offer a population on and off of base and a range of sponsorship opportunities and 

easy contracting. We will take care of every last detail to see your sponsorship plan to fruition and offer a price 

range for every marketing campaign.  
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Sponsorship Packages 

 
Gold Level Sponsorship - $3,500  
12 Month Event & Advertising Campaign 
 
 Access to all major MWR events as our invited guest with a tent 

and table to engage our customers face-to-face.  

 Your business name on a banner featured prominently above 
The Hub entrance, one of the areas with the highest traffic on 
base.  

 Your business promoted with a banner advertisement on the 
homepage of our website. 

 Your business featured on a thank you slide before every movie 
in our theater.  

 Positive exposure for your business in all event related mar-
keting materials in print and online through our various digital 
mediums: Facebook, website posts, e-newsletters, etc. 
 
 
 
 

Silver Level Sponsorship - $2,000  
6 Month Event & Advertising Campaign 
 
 Access to 4 MWR events of your choice as our invited 

guest with a tent and table to engage our customers  
        face-to-face.  

 Your business name on a banner featured prominently 
above The Hub entrance. 

 Your business promoted with a banner advertisement on 
the homepage of our website. 

 Your business featured on a thank you slide before every 
movie in our theater.  

 Positive exposure for your business in all event related 
marketing materials in print and online through our vari-
ous digital mediums: Facebook, website posts, e-
newsletters, etc. 

 

 
 
Bronze Level Package - $1,100  
3 Month Event & Advertising Campaign 
 
 Access to 2 MWR events of your choice. 

 Your business name on a banner featured prominently above The Hub entrance. 

 Your business promoted with a banner advertisement on the homepage of our 
website. 

 Positive exposure for your business in all event related marketing materials in print 
and online through our various digital mediums: Facebook, website posts,               
e-newsletters, etc. 
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Digital Presence 

PetalumaMWR.com 

In the past 45 days: 

 We appeared more than 41,500 times in Google search results and were clicked on 3,150 times. 

 We have a strong presence on Military.com and the USCG FORCECOM site, they are the #1 and #2 non-

search engine sites that sends traffic directly to us.  

 Nearly 3,800 users on our site generated nearly 7,300 sessions. 77% of these visitors were ‘new users’     

showing a very strong growth trend.  

 Average session duration of nearly 2 minutes which is an extremely long time and speaks to the quality of our     

content and high interest in our services.  

 1.94 sessions per user means we have strong repeat traffic to the site.  

 55% of our users are male.  

 35% of our users are ages 25-34, 26% 35-44 and 32% over 44 means we have a very broad demographic and 

huge target market with endless potential.  

 Our web traffic comes from every state in the U.S. with a concentration on the West and East Coast as well as 

the Southern states.  

 

The Market Segments of our users: 

 Travel/Hotels and Accommodations 3.71%  

 Real Estate 2.57% 

 Travel 2.57% 

 Financial Services 2.57% 

 

The Affinity Category of our users: 

 Shoppers/Value Shoppers 3.82% 

 Food and Dining 3.03% 

 Technology 2.72% 

 Media and Entertainment 2.71% 

 

 

 
Website Advertising on Homepage 

 
 

 

Digital Ad Size 3 Months 6 Months 12 Months 

1 x 1” $300 $500 $900 

2 x 3” $400 $700 $1300 

3 x 5” $500 $900 $1700 
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Facebook.com/MWRPetaluma 

 More than 1,090 active and engaged followers.  

 Popular posts regularly reach more than 2,500 people.  

 Our growth trend is accelerating: our page has experienced 

12% Fan growth in the past 6 months with 8% of this 

growth coming in the last quarter.  

 Rich content posted multiple times a day ranging from 

deals, specials and key information for a range of users. 

 66% of our Fans are female - women make the purchase, 

financial and vacation decisions in most American       

households.  

 20% of our Fans are ages 25-34, 31% 35-44, and 32% 44+. 
 

Online Presence 

Our Images on Google Maps have been viewed nearly than 9,000 times in the past 28 days. Our presence on 

Google is strong and we are appearing higher in their rankings daily. We are regularly the #1-5 hit on google for 

local searches.  

 
 

Traditional Presence 

We generate print materials in-house through our Marketing team and on-base print shops. You can provide 

your own print materials or we will design them for you and tailor your messaging to our audience. We post 

these print materials on 10 highly trafficked bulletin boards throughout the base: areas such as the entrances to 

the gym, movie theater, and ticket office see hundreds of customers daily. These marketing materials are also 

emailed throughout our Coast Guard network including our sister base in Alameda, CA, the military housing    

development in Novato, CA and their Spouses Association as well as included in our e-newsletter. These          

documents are also featured prominently on our website and Facebook page. We will hang your banner above 

entrances at the gym and the ticket office as well as within buildings and other applicable locations.  

Global Keyword Search Term on Google Ranking 

Coast Guard MWR 11.3 

MWR Movies 12.9 

MWR Theater 13.5 

Base Movie Theater 17.8 

Coast Guard Movies 26 

MWR Ticket Sales 28.7 

Coast Guard Movie 29.7 

MWR Tickets 38.8 

MWR Ticket Prices 34.6 
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Facility Advertising Opportunities 
 
Advertising opportunities are available to build brand recognition in some of the 
most highly visible MWR facilities including the ticket and travel office, fitness  
center, movie theater, café, restaurant and bowling center. Flyers posted on glass 
case bulletin boards conspicuously located at the entrance of high volume        
locations is a very popular way to increase impressions. Banners are another    
popular way to increase overall impressions. Key banner locations are above the    
ticket office entrance, outside the movie theater, above the gym, inside the gym 
and on the softball field fences. Another very popular facility for advertising is our 
extremely popular movie theater. We can load a slide with an image, slideshow or video of your choice to play 
before every film for a length of time. This is a great way to engage with our guests on an intimate level.  
 
Professional Vinyl Banners (provided by you) 

 
 
Movie Theater Advertising (provided by you) 

 

Banner Size 3 Months 6 Months 12 Months 

2 x 3’ $300 $500 $800 

3 x 5’ $400 $700 $1200 

5 x 7’ $500 $900 $1600 

Slide of Your Choice 3 Months 6 Months 12 Months 

Entire screen $500 $900 $1600 
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2019-2020 Events 

Event Sponsorship Opportunities 

Businesses have an amazing opportunity to showcase their products and services by forming a strategic partner-
ship with our MWR Sponsorship Department. Our programs are extremely active with a robust calendar of 
events large and small to suit your needs: 5K races, family festivals, holiday parties, monthly concerts and       
base-wide events. When you partner with MWR, your business can generate awareness and brand recognition 
through product displays, sampling, and face-to-face engagement in front of hundreds or even thousands of   
military and civilian members attending each unique event. The following list of events is not all inclusive. We 
also host smaller events throughout the year such as: farewell BBQ, summer kickoff party, end of summer party, 
celebration for military spouse appreciation day, Halloween party, a holiday party and various 5k races. 
 

Wednesday Night Live 

Monthly live concert at the Consolidated Club with a broad distribution of our customers in attendance. Popular 
with our residents, staff and students as well as those living in the Hamilton Housing development in Novato, CA. 
Also popular with retirees and Veterans from throughout the county. This monthly event is a great way to engage 
a large cross section of our military community in a creative, non-traditional setting.  

Monthly, Reach – 220+ 

 
 

Sponsor Investment Receive 

Band $500 Logo on digital advertising for website and Facebook posts, print     

advertising for base and Novato housing, announcement during event 

as proud sponsor and your banner on the stage. 

Food and drinks $200 Logo on digital and print advertising, promotion on website and       

Facebook. 
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Family Fun Fest 

Put on annually by our Child Development Center, this 

event is child and family focused and celebrates two    

national events: Week of the Young Child and Month of 

the Military Child. The event features events and prizes 

for the whole family such as games, performances, art, a 

bounce house, food and drinks and is a great way to en-

gage with our families.  

April, Reach – 500 

 

 

Easter-Egg-Stravaganza 

Put on annually by our Youth & Teen Program, this event is child and family focused and celebrates all things 

Easter. The event features photos with the Easter bunny, an egg hunt, food and drinks, bounce houses, lawn 

games, races and events with prizes for the whole family. This event is a great way to engage with our families in 

a laid back, wholesome setting.  

April, Reach – 500 

 

Sponsor Investment Receive 

Event $500 Table and tent for engagement, logo on digital advertising for website 

and Facebook posts, print advertising for base and Novato housing, 

announcement during event as proud sponsor and your banner on the 

field. 

Food and drinks $200 Logo on digital and print advertising, promotion on website and       

Facebook. 

Sponsor Investment Receive 

Entertainment $500 Attend event with tent. Logo on all advertising for digital and print    

advertising on base and sponsor announcement during event. 

Food and drinks $200 Logo on digital and print advertising, promotion on website and      

Facebook. 
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NorCal Basketball Tournament 

This 46th annual tournament is open to Coast Guard members (active duty 

and retired) in D11 (California, Nevada and Arizona), D13 (Washington and      

Oregon), and D14 (Hawaii) districts. The tournament is arranged in either 

single or double elimination brackets and is hosted here at TRACEN             

Petaluma. Awards are given to the first, second and third place teams. Teams 

come from across the country to attend this wildly popular event.   

May 2019, Reach – 2,000 

 

 
 

 

 

 

 
 

 

 
 

 

 

 

 
 

 

 

Rock ‘N Ribs 

This is our second-largest annual event and extremely popular and 

well-attended both on and off base. Participants come from all over   

Northern California to enjoy this fun and delicious event, hoping their 

prized BBQ ribs will win top prize from the panel of judges. Contests 

include: ribs, sauce, cupcakes, pie eating and various games. It fea-

tures a rib cook off and summertime concert with a top band every 

year. This event is popular with residents, staff and students but also 

has a large following of retirees and veterans and brings them from 

the greater part of Northern California.  

May, Reach – 1,000 

 

 

 

 
 

 

Sponsor Investment Receive 

Awards $500 Your company banner in the gym for 6 months and your name 

on the awards. 

Shirts $600 Your company name on every shirt. 

Sponsor Investment Receive 

Event $500 Table and tent for patron engagement. 

Participant Shirts $600 Your name as proud sponsor on all shirts.  
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NorCal Softball Tournament 

This 46th annual tournament is open to Coast Guard members (active duty and retired) in D11 (California, Neva-

da and Arizona), D13 (Washington and Oregon), and D14 (Hawaii) districts. The tournament is arranged in either 

single or double elimination brackets and is hosted here at TRACEN Petaluma. Awards are given to the first, sec-

ond and third place teams. Teams come from across the country to attend this wildly popular event.   

August 2019, Reach – 2,000 

 

 

Coast Guard Day 

This event is a wonder fun-filled day of celebration for the Coast Guard community. The attendees of this event 

range from students, permanent detail, retirees, civilian government employees, civilian employees and guests 

from all over Northern California. The event includes contests, family-friendly activities, games, food and           

beverages, and much, much more!  

August 2nd, Reach - 1,500 

 

Sponsor Investment Receive 

Awards $750 Table/tent for patron engagement. Your company banner in the 

gym for 6 months and your name on the awards. 

Shirts $600 Your company name on every shirt. 

Sponsor Investment Receive 

Event $500-$1,000 Tent and table for patron engagement. Logo on digital advertising for 

website and Facebook posts, print advertising for base and Novato 

housing, announcement during event as proud sponsor. 

Food and drinks $200 Logo on digital and print advertising, promotion on website and      

Facebook. 
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Welcome Aboard  

This annual event is an orientation of sorts for the new families on base. It features presentations and an infor-

mation festival featuring all base services in an outdoor, table and tent format. Families, staff and students cruise 

around the event area mingling with service providers giving out information about what they can do for our 

Coasties. This event is a great way to reach every type of patron we have on base.  

August, Reach - 600 

 

 

Halloween Event 

The families of TRACEN Petaluma have a grand Halloween themed carnival with bounce houses, tons of games, 

prizes, cotton candy, body art, crafts, food and drinks and of course candy!  

October, Reach – 500

 

 
 

Sponsor Investment Receive 

Event $500 Table for patron engagement. Named as title sponsor on all 

print and digital marketing materials. Named as title sponsor 

on all website and Facebook posts and announced during 

event. 

Sponsor Investment Receive 

Event $500-$750 Tent and table for patron engagement. Logo on digital advertising for 

website and Facebook posts, print advertising for base and Novato 

housing, announcement during event as proud sponsor. 

Food and drinks $200 Logo on digital and print advertising, promotion on website and      

Facebook. 
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Golf Tournament 

This annual tournament is open to all MWR eligible patrons: active duty military (all branches), retirees, veterans, 

family, friends and invited guests. It is hosted at Bennett Valley Golf Course in Santa Rosa with an awards ceremo-

ny and dinner to follow. Prizes are given for the top three teams as well as longest drive holes, closest to the pin 

and raffles. Organizations can sponsor holes, the awards ceremony, drinks during the round, branded golf-related 

hand-outs for the carts or even hole-in-one insurance for a $10,000 cash prize that can be won during the tourna-

ment!  

October, Reach – 100 

 

 

 

Sponsor Investment Receive 

Event $500 Engage with players during the tournament. Named as title 

sponsor on all print and digital marketing materials. Named as 

title sponsor on all website and Facebook posts and an-

nounced during event. Your staff can play in the tournament at 

a discounted rate.  

Awards  $400 Named as title sponsor on all website and Facebook posts and 

announced during event. Your staff can play in the tournament 

at a discounted rate.  

Hole-in-one  

Insurance 

$200 Named as title sponsor on all website and Facebook posts and 

announced during event. Your staff can play in the tournament 

at a discounted rate.  
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Breakfast with Santa 

The children of TRACEN Petaluma get to have breakfast and have their picture taken with their beloved Santa 

Claus. Crafts, art and games and a whole lot of fun for everyone.  

December 14th, Reach – 500

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

This document is updated often to ensure the most appropriate and accurate content. For the most recent      

version and the one we will use for contracting purposes please ensure you download your copy here: 

 https://www.petalumamwr.com/sponsorship  

Sponsor Investment Receive 

Event $500 Table and tent for engagement, named as sponsor on all print 

and digital marketing materials. Named as title sponsor on all 

website and Facebook posts and announced during event.  

https://www.petalumamwr.com/sponsorship
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Our Sponsors 

Community Partners 


